Mall Networks

Industry
· Leading provider of online malls and merchant funded loyalty shopping solutions

· Strengthen customer loyalty and improve member engagement

· Banks will spend $18.4 billion on rewards programs by 2010

· 2.5 percent of all credit/debit card transactions will revolve around merchant-funded rewards

Customer Base

· 25 million consumer base across all the different malls (Chase  - 15M, Spirit – 2M)

· 500 merchants including eBay, Sears, Best Buy, Staples

· Relationship with 8500 restaurants

· 200 in-store merchants with over 100,000 locations across the US

· 20+ major online categories

· Unified product catalog of over 20 million products

· Key customers include 

· Card issuers: UPromise, Chase

· Airlines/Automotive: NASCAR, Spirit Airlines, ANA

· Customer loyalty: Charter Communications, Verizon 

· Non-profit/Charity: Epilepsy.com, shop.org

· Associations: American Nurses Association, Arizona Realtors, Mass Assoc of Realtors

· Sports Clubs: Arizona Diamondbacks, Los Angeles Dodgers

Company Info

· Flexible, on-demand platform powers personalized, easy-to-use online shopping portals for more than 25 million consumers

· Founded in 2005

· 30 people – 15 in last 6 months – mostly in engineering

· Product Management – 2 now, want 1 more

Competitors

· Vesdia

· Affinity Solutions

Investors
· IDG Ventures Boston, Venture Capital Fund of New England and LBO Enterprises
· $2M in March 2006, $2M in Oct 2006
Description of position
Mall Networks is the leading provider of online malls and loyalty shopping solutions. Our solutions strengthen customer loyalty and value by increasing customer engagement and providing a compelling value to customers to earn rewards and benefit from offers.

This exciting industry takes advantage of significant innovation and growth in three areas -- ecommerce, affiliate marketing and loyalty marketing. As a leader in this space, Mall Networks partners with leading online and brick-and-mortar merchants such as Apple, Circuit City, and Overstock.com and with premier companies like Chase, Spirit Airlines, and Nascar.

Mall Networks is the right place for you if:

    * you're interested in making clients successful
    * you want to work in a fast growth, dynamic company
    * you want to work with experienced, motivated people in a high-energy environment 

Mall Networks offers competitive compensation packages including stock options, medical and health insurance, company-paid holidays, and paid time off.
Qualifications

Responsibilities include

·        Research market requirements and gather strategic direction and feature level details from customer interactions, competitive analysis, market trends, and other sources

·        Document business requirements, detailed functional requirements, and work with designers on user experience as part of product development lifecycle.

·        Interact with development to support coding, testing, and release of product
·        Serve as product expert and resource for sales, marketing, and service teams
·        Develop definitions of whole solution and interact and coordinate with other departments to build plans to deliver the solution

Experience

·        3+ years of product management experience for software and/or internet companies.

·        Ideal candidate brings experience in related enterprise software markets (eg, CRM, Marketing Automation, e-Commerce, Analytics/BI, Enterprise Search, Content Management) and/or internet markets (eg B2C e-Commerce, Internet Search, B2C web businesses, Web 2.0 businesses, etc.)

·        Ideal candidate has experience working in or with financial services, travel, hospitality, or retail industries

·        Strong software and technology background and ability to go “toe-to-toe” with development
·        Demonstrated ability to lead and participate effectively in cross-functional teams
·        Experience working closely with development, QA, sales, marketing, and services teams.
·        College degree or equivalent experience required.  MBA and/or technical degrees are valued.

Compensation

·        Competitive package including salary, bonus and equity will be commensurate with experience.

